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Sun Life Malaysia to expand market presence in 2017

BY SUPRIYA SUREHNDRAN

EUALA LUMPUR: Sun Life Malaysia
Assuranice Bhd and Sun Life Malaysia
Takaful Bhd (Saun Life Malmysia ) aim

o expand the group'’s market poes-

ence in the Maliysian life insurance

arw] Tikahil Spuace TR I Tl:ﬂ. :trl-.llglh-
ening s distribastion channels.

Sun Life Malaysia chief executive
officer and country head Ool Say
Teng said the proup has been seeing
an aversge gross premium growth
al 25% to 30% per anmum since its
moomporation in 2013

3 & h:rm..u'lu-[ shiare has gronam from
2% in 2013 b0 4.3%. The main growih
driver for the group has been our
distribution parinership with mul-
tiple partners, lile CIMB Bank, Bank
Rakyat, Bank Islam, Kuwait Finance
House arsd Al Rajhi Bank.

“Onur market share in the Malay-
sian bancassurance [space] is ap-
proimately 16%, he told The Edge
Finarciol Daily in an interview,

Sun Life Malaysla is a 4%51 jodnt
venture { TV} between Canada’s Sun
Life Financial Inc and Avicenmia Cap-
ital Sdn Bhd, afully owned Khazamah
Masitonal Bhd investrment holding
COITIPETY,

The grougs's alliance with Khazan-
ah heas praved the way for parmerships
with corporations that the soverelgn
wealth fund has & vested interest in.
such as CIMB Bank, Telekom Ma-
laysia Bhd and Celoom Asxdata Bhd.

Sum Lili: Malaysia has an exclu-
sive bancassuramoe parmershapwith
CIMEB Bank to distribute its products
and services through the bank's ex-
pansive network of more than 300
branches natiomaide.

Sum Life Financial Asia president
Kevin Strain, who is responsible for
the group’s interests in Asia, said Sun
Life MaEr,-'u.i.a’s partnerships have
made the business model one that
other Asian Sun Life opermtions n-
tendd to emuliate,

"Regionally, we view Malaysia
as a mode or bancassurance. [Sun
Life Malaysia] has become one of,
if not the sirongest, bancassurance

business in the Aslan region. This
has [set the tone] for sther bancas-
surance parmerships the Sun Life
Group has across the region, like the
partnership with DBS Bank Ltd in
Inicia and China's Everbright Bank.

“Malmysiais also the first in Asiain
which we jembarked on a digital pil-
lar] by partnering with 1elecomim-
rdcation cormpanies such as Telekom
and Cedeom, to provide insurance by
tappirg nto thedr client base using
data anabytics,” he said.

Anotherdistribution channed the
group would be employing in 2017
i% agency oroe,

We ane the :rn]}' lille insirance
eormparry that up undl row does not
have agency and that is intenthonal,
because | believe you have to have
going into the red oosan.

"I would consider agency a red
ocean in Malaysia, so now that we
huvves created a narme for oursedves in
hancassurance and aliermate chan-
rels, woie feed Bt s timie noaw B0 veniture
inio agency. We hope (o recrull 500
to 1,000 apents by year end,” said Ool.

Strain said a foroe of 1,000 agents
i= a pood start for the growp's Malay-
sian operation

“We have apency in every other
couniry we ane in. ¥e have 10,000
agents in Indonesia, 9,000 in the
Philippines, 2,000 in Hong Kong,
3,000 iy Chilena, 50,000 in India and
2,000 in Vietnam. So this (Malay-
sian operation) can become size-

able over time,” he said,

Died salad the growp intenids to pro-
muoie [is medical pmducts via spen-
oy in 2017,

“Itis the core strategy of Sun Life
ey focus om health and accident [in-
surance], so we will start off with
medical prodiicts,

"Another popular product we
have ix the Hajj product, a sav-
Ings~-cum-protectbon plan that helps
Muslims wivo intend o [accumulse]
funds to perform the Hajj ot a hfume
date. This is part of our emotional-
ised Takaful focus where we develop
products that not only focus on the
Anancial bui alsa on the xpi.r:ill:la|
needs of the commurnity,

"In Phase 2, which ks in the pipe-
limse, woe il ok an irvestmeni-linked
products which will focus on fwom-
en], retirement and education
[plans],” he said.

[he gronip's strategy for 200 7 and
beyond is themed “Chent for Life]
which the grotp intends o symcwith
its agency channel.

“If vou are going io have a cllent
for life, you need o have a plan that
gets revisited on a regular basis and
gots integrvted across products, That
is what we are asking our agenits to
doy” said Strain.

Besides Asia, the Sun Life Group
has epenstions in Canada, the LS,
LIE, lreland, Australia and Bermiu-
da. The group & listed on three stock
exchanges in Toronto, MNew Yook and
Manila a5 Sun Life Financisl Ine.
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